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The importance of brands in the industrial context

Å òBrandnamesóarethe mostvaluableassetof

theselfcaresector.

Å They identify the valuesand propertiesthat

the product represents and they are

associatted by consumers and health

proffesionalsto aknownandrealiablesource.



Concept of umbrella brands

ÅòTheuse of the samebrandnamefor different

non-prescription medicinal productsó(brand

product ranges)adding prefixesor suffixes to

distinguishoneproductfromanother.

ÅIt allows consumers and pharmacists, to

recognisethe òproductfamilyóand then,select

theindividualproductdependingontheirneeds.
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Barriers in Spain

ÅPharmaceuticallegislation.

Althoughit couldbe consideredas a barrier,in

fact,therealobstacleis theinterpretationof the

currentlegislation.

Article 35 ðRD 1345/2007: establishesas a

general basis that the name of a medicinal

productmaynot be misleadingwith respectto

the therapeuticproperties or nature of the

medicinalproduct



ÅAndé.

òthenameof themedicinecannotbemistakenfor

the name of other medicinesalready on the

marketé..ó

Special mention of òadvertisablemedicinesó

establishingthat their denominationscannotbe

the sameor cannotbe mistakenfor medicinal

products subjected to medical prescription

and/orreimbursedbypublicfunds.

Barriers in Spain




