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Code of Practice for Pack Design 
for OTC medicines

Å Clear requirements

Å Presentation of information 

ïLayout and typography

Å When information compatible 
with SmPC may be considered 
promotional 

Å Pack design and graphics

ïColour

ïPictograms and symbols

ÅAESGP Pack Design 
Guidance under 
consideration by EMEA



Why is packaging so important for 
OTC medicines?
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Why is packaging so important for 
OTC medicines?

ÅHealthcare professional intervention not 
mandatory in selection of OTC medicines 

ÅPackaging has to provide all information 
required for consumer to select an 
appropriate product, use it safely and 
choose between products



Trends in the OTC medicines market

Self Diagnosis/ Self management

Long term use

Doctor diagnosis and management

Headache, 
colds and flu, indigestion
constipation, diarrhoea, 

athletes foot, cuts, cold sores,
allergy

Minor arthritic pain, 
cystitis, insomnia, hayfever,
IBS, thrush, eczema, EHC,

migraine, headlice, threadworms,UTI?
menorrhagia

Smoking cessation
Allergy prevention

Indigestion prevention
Baldness prevention
Cholesterol control

Prevention of heart attack

Migraine 
Erectile dysfunction?

Obesity
Influenza?

Asthma, Diabetes
Oral contraception and HRT

Peptic Ulcer, Arthritis
Skin disorders 

Minor self limiting conditions

Recurrent conditions

Long term maintenance/
prevention

Short term use
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OTC - the consumer environment

ÅIncrease in consumer self medication

ÅIncreasingly diverse therapeutic categories 
and products

ÅPackaging design provides visual signposts 

that aid consumer understanding and 

navigation
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OTC packaging

ÅInvented name , critical health information 
and pack design complement each other

ÅEach has a role in ensuring

ÅAppropriate, safe and effective use of 
OTC medicines

ÅPackaging is ñeffectiveò ïuser friendly, 
clear and meaningful 
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OTC packaging must address éé..

ÅComplex information and communication 
needs 

ÅConsumers and healthcare professionals

ÅConsumer need starts with a condition 

ÅInformation needs and priorities vary 
across different therapeutic categories 
and from patient to patient 
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Information priorities differ between 
categories

Analgesics

Aspirin

Paracetamol

Ibuprofen

Active

ingredient

Cough

DRY

CHESTY

NIGHTIME

Condition


