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Code of Practice for Pack Design
for OTC medicines

A Clear requirements
A Presentation of information
I Layout and typography

A When information compatible
with SmMPC may be considered
promotional

A Pack design and graphics
I Colour
I Pictograms and symbols

A AESGP Pack Design
Guidance under
consideration by EMEA

PAGDB




Why Is packaging so important for
OTC medicines?

Non-Drowsy
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v” Immediate soothing effect
v" Deep penetrating relief

Soothing relief for sore throats

Strepsﬂs

Honey &
Lemon

Dual antibacterial action
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Benad

ALLERGY RELIEF

Acrivastine

® No non-drowsy
allergy tablet
works as fast

® Active in
15 minutes

® Lasts 8 hours
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12 CAPSULES

SCHERING

— 1tablet

— oral
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Ranitidine 75mg

Heartburn & Indigestion
Easy to swallow
Fast acting

Gentle effective
constipation relief

16 CAPSULES

MAX STRENGTH CAPSULES
Paracetamol, Caffeine and Phenylephrine

Fever, Headache, Aches & Pains,
Sore Throat, Blocked/Runny Nose

Sugar Free
Infant Suspension

(_Contains Paracetamol )

Pain & fever relief
for babies & infants
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Why Is packaging so important for
OTC medicines?

A Healthcare professional intervention not
mandatory in selection of OTC medicines

A Packaging has to provide all information
required for consumer to select an
appropriate product, use it safely and
choose between products
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Trends in the OTC medicines market

Self Diagnosis/ Self management
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Long term use -«

Asthma, Diabetes
Oral contraception and HRT
Peptic Ulcer, Arthritis

Skin disorders

Doctor diagnosis and management



OTC - the consumer environment

A Increase in consumer self medication

A Increasingly diverse therapeutic categories
and products

A Packaging design provides visual signposts

that aid consumer  understanding and
navigation

PAGB AESGP 2.~



OTC packaging

A Invented name |, critical health information
and pack design complement each other

A Each has a role in ensuring

A Appropriate, safe and effective use of
OTC medicines

APackagingisii e f f e citusev faemdly,
clear and meaningful

PAGB AESGP 32



OTC packaging must add

A Complex information and communication
needs

A Consumers and healthcare professionals
A Consumer need starts with a condition

A Information needs and priorities vary
across different therapeutic categories
and from patient to patient
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Information priorities differ between
categories
Analgesics Cough

Aspirin

Paracetamol

Ibuprofen

Active Condition
ingredient
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